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Introduction: Bringing the World of Business 
into the Internet 

 

The invention of the Internet made it possible for 

everyone to be productive with just a few clicks of 

the mouse.  If I were living in the early 1900’s, I 

wouldn’t think that it’s possible to buy a fountain pen 

without having to walk or ride to a supply shop. 

 

The emergence of Web 2.0 created a boom in 

online business.  Aside from the fact that Internet-

based commerce caters to a global population of 

prospect buyers, the costs of putting up an online 

business and maintaining it is less when compared to 

traditional selling. 

Thousands of businessmen, entrepreneurs, and 

professionals have left their day jobs to join the 

bandwagon of online marketers, and they were not 

in vain.  Online marketing – whether small-scale or 

large-scale – has flourished throughout the years, 

and it will continue to grow in the next ten years or 

so. 

The Past and the Present: Dealing with 
the Changes in Home-based Business 

 

As cliché-y as it sounds, I have to say this: 

everything is constantly changing.  And the world of 

online marketing is not spared from these changes.  

Every online marketer has to go with the right flow if 

they want to succeed. 



In this Report, I will be telling you what’s hot now, 

and what’s not selling anymore. I shall discuss the 

different important areas in home-based business in 

terms of what’s obsolete and what’s fresh.  In this 

way, you will be able to cope with the changes and 

gain an edge ahead of other online marketers. 

E-COMMERCE BUSINESS OPPORTUNITIES 

 

The Internet brings an increasing connectivity 

around the world, making it possible for eCommerce 

to continuously grow.  In the last twelve months, we 

saw how online marketers are taking advantage of 

new and fresh business opportunities in the Internet.   

 

Every online marketer has to be wary of the 

inevitable changes that occur in the ever-dynamic 

realms of eCommerce. There might be hype over one 

or two marketing strategies at a certain point in time, 

but these strategies might not be the most efficient 

and profitable a couple of months later.   

What’s freezin’ cold 

these days? 

Data Entry Jobs. 

“Enter data and make $50 per hour!”  

“Type your way into instant money!” 

“$500 per day while sitting down in front of 

your computer..” 

 

Whew! Data entry jobs!  They (almost!) 

conquered the Internet by storm.  Almost! Until, so 



suddenly, “scam” became an alternative word for this 

home-based typing job. 

Here’s the truth.   Data entry jobs do exist.  It’s 

when small-scale or large-scale companies PAY YOU 

for filling out survey forms or for entering and storing 

gazillions of information on a computer.   

But as you can see, hundreds of Internet ads out 

there tell you to join them for a data entry job.  But 

once you’re almost done signing up for them, they 

still ask you to PAY THEM at least a hundred dollars 

before you can start working.  No way.  Reality check, 

please!  

Real data entry jobs are just like any other job - 

they pay you; you don’t pay for them. So it’s better if 

you stay away from those jobs that tell you to pay 

first before you can start working for them with pay. 
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Niche Marketing 

 

Whether in traditional business or in eCommerce, 

the fastest way to sell products and services is 

through niche marketing.   

A niche refers to a small group of consumers who 

have common and specific needs.  By target-selling to 

this specific group, you can focus your attention into 

improving the products and services that you sell to 

keep your customers happy.   

The most successful niche markets are those that 

cater to the basic needs of human beings.  Selling 

babies’ food, for example, is a demand for mothers 

who want to give their little kids extra nutrition. 



Selling to a small group of people doesn’t equate 

to small profit.  Despite its small number of 

prospective buyers, niche marketing is profitable in 

the sense that you don’t have to spend a lot for 

advertising to a larger group of consumers.   

Online Shopping and Auction Sites 

 

Yes, online shopping companies like eBay and 

Amazon are still the considered as eCommerce 

giants.  More and more websites make it a point to 

adhere to online shopping security and privacy 

standards, thus winning the trust of consumers who 

used to say “no” to online purchase transactions. 

By taking advantage of the increasing number of 

confident online shoppers, you can start promoting 

your products or services through two or more online 

shopping sites.  We will be discussing more about 

eBay and other specific areas of online retail selling in 

the later part of this report. 

Web Development: Web Design, Content 
Management, Website Maintenance 

 

The Internet is a very vast space.  And among 

millions of users that flock the Internet everyday, 

many have their own websites but barely have the 

time and the skills to maintain them. 

 

And those who do not have their own websites 

may want to create one, but only a few of them are 

willing to learn about the technical “goobly-gooks” of 

designing a website, creating its contents, and staying 

current with the Internet. 



For computer geeks, this is an easy window of 

opportunity to start an online business that 

specializes on web development – designing websites 

for other people, creating web pages, developing 

website contents, and keeping websites maintained.   

With this type of business, you only need to invest 

on: time, computer, Internet connection, web 

development knowledge.  

Yes, you have the time.  You have a computer.  

You have DSL.  But what about –  

Wait. You don’t really need to be a computer geek 

to learn about web development.  For starters, try 

learning about HTML and CSS coding.  With these 

tools, anyone can design a good website – not only 

your website but other people’s website too! 

There are few sites that can help you learn the 

essentials of web design and web development.  

Online tutorials can give you valuable information 

either for free or with minimal charge.  You can visit 

NetWebVideo to watch online videos that can teach 

you some valuable tips and tricks on web design and 

development, plus receive important advice if you do 

choose to outsource your web design project. 

Saying Goodbye to Upfront Purchase Offers 

 

From the time you got hooked into the Internet 

up to this very minute you are reading this Report, 

you’ve probably received an enormous volume of 

online purchase offers.  They are on your spam 

folders, on banner ads, or on those annoying pop-

ups. 

“Buy the item today for $349.95 and get a 

chance to win an 80GB Apple iPod.” 

http://www.netwebvideo.com/?a_aid=2aeb5c40


“Register now for $199.99 and get one year of 

free subscription.” 

The truth is, straightforward selling is already a 

thing of the past.  Though you might offer to give free 

merchandise or service after purchase, most 

consumers won’t bite into something unless they 

have already tasted what it’s like. 

Prospect buyers love it when you pamper them 

with valuable stuff at no cost.  If you are selling used 

cars over the Internet, then your website should 

contain useful pointers and tips in the form of 

articles.  It’s definitely ridiculous to offer them free 

car tires when they have not purchased anything 

from you yet, so why not give them free pointers like 

“Free Guide to Buying Used Cars” or “Car 

Maintenance and Troubleshooting Tips”. 

By giving away free useful information on your 

website, you win at least 50% of the trust of your 

customers.   

AFFILIATE MARKETING 

 

There’s more to affiliate marketing than just 

having a reliable computer and a fast Internet 

connection.  Though it may seem to be an instant 

way to get rich, every affiliate marketing step should 

be done only after some crucial and careful 

consideration. 

Affiliate marketing starts with one company 

selling a product or service to a needy market.  This 

company (the advertiser) seeks for the help of 

another company (the affiliate) to feature the 

product or service through contents, links, banner 

ads, or any other means of promoting the product via 



the Internet. Whether they want visitors to sign up 

for a newsletter, to register for a paid service, or to 

buy a product, the advertiser pays the affiliate a fee 

based on the outcome of the advertising. 

The Advertiser-to-Affiliate 

Compensation Model 

The early days of affiliate marketing saw the hype 

over cost-per-impression (CPI) and cost-per-click 

(CPC) advertising. With CPI’s, advertisers are bound 

to pay for the cost of every impression the product 

makes on the affiliate’s site domain.  This means that 

they have to pay for simply displaying the ads on 

your affiliate’s site.   

CPI works like television or print ads in which the 

advertiser only brings out the word about his 

product.  Unless you have a very attractive and 

convincing ad on the go, the chances of getting the 

viewer to buy the product or register for a service are 

very low. 

Cost-per-click ads require you to pay each time a 

visitor clicks on the advertising links displayed on the 

affiliate’s website.  Once the visitor has clicked the 

ad, they will be redirected to your own web pages to 

learn more about or to purchase the product or 

services being offered. 

But now, we might as well consider CPI’s and 

CPC’s as things of the past.  You don’t have to feel 

ripped off spending for ads that give you low chances 

of product purchase or service sign-up from the 

visitors. The cost-per-action (CPA) model of product 

or service endorsement is being used by a fast-

growing number of online marketers.   



With cost-per-action advertising, you would 

specifically want your visitors to fill a form, subscribe 

to newsletters or RSS feeds, or purchase a service or 

merchandise.  The advertiser pays the affiliate only 

when the visitor performs any of the desired actions.  

Unlike CPI’s and CPC’s, you only need to spend for 

advertising costs that already gave you revenues.   

Cost-per action advertising is classified into two 

types: the pay-per-lead and the pay-per-sale.  Pay-

per-leads specifically refers to paying the affiliate for 

non-cash conversions of visitors, such as filling up a 

survey form or signing up for free newsletters, 

courses, or RSS feeds. On the other hand, the pay-

per-sale tactic is only applicable to paying for affiliate 

ads only when the visitor has purchased a product or 

a service via the ad displayed on the affiliate’s 

website. 

WEB ADVERTISING 

 

The first few years of Internet marketing was all 

about drilling holes in your pocket to pay for 

advertising. But spending for ad displays and viewer 

clicks cannot give you an assurance that you are 

going to have a sky-rocketing bulk of sales per day. 

For every promotion strategy that an online 

marketer initiates, there is always a corresponding 

action done by the Internet user.  Here’s the analogy: 

online marketer is to online buyer; displaying ads is 

to viewing ads; to talk more about a product is to 

learn more about the product. 

If you are a good Internet marketer, I’m sure you 

don’t want to be content with just mere “viewers”.  

What you want to have are “buyers”.  And what 

every prospect buyer wants is to learn more about 



what you’re selling, especially since they want to 

make sure that what they are purchasing online is 

worth their money. 

It’s not too late to shun your PPC and PPI habits.  

Today is the best day to start fresh.  Innovations in 

online marketing have made it a point to keep 

advertising tools cost-effective and convenient to 

use.  Try these: 

Article Marketing 

 

Article marketing is one of the best methods of 

bringing viewer’s interest in your product or service.  

Since it allows you to publish your articles to other 

sites (article directories) for free, affiliate marketing 

helps you establish your expertise throughout the 

Web at no cost.   

When compared to other methods of Internet 

advertising, article marketing is quite a new 

phenomenon in online business.  However, there are 

some article marketing strategies that are already 

obsolete.  Submitting articles to hundreds of 

directories might compromise your status with 

search engine page rankings. With too many of your 

articles scattered all over the Web, search engines 

might think that you are spamming. 

A fresh tip in article marketing is to write two or 

three unique articles about a single topic, then 

distribute them over the Web by submitting to 10-20 

article directories. 

When publishing or submitting articles, do not 

forget to include hyperlinks of your main website 

within the article text or within the author’s 

biography text (the biography option is not available 



in some article directories).  The ultimate purpose of 

article marketing is to generate incoming traffic to 

your main website. From your article directory entry, 

prospect buyers will be redirected to your main site 

via the hyperlinks. 

Blogging 

 

With blogs, you can write articles or post photos 

and videos about the products or services that you 

sell.  Blogs allow you to take full control over the 

contents and design of your website.  Aside from its 

user-friendly interface, registration to nearly all 

blogging sites is free.  While main business websites 

should have complete and serious content, blogs 

don’t have to be formal.  Blogging can be a form of 

less-rigid article marketing.   

If you are an online marketer and you cannot put 

up your own website, your blogging account can 

serve as your main page.   On the other hand, people 

who already have a main website for their business 

can utilize blogs as online diaries.  In this case, any 

online marketer can profit from blogs by talking 

about the items that he sell while injecting some fun 

or humor into the content.  Just like in pure article 

marketing, the most effective way to use blogs as a 

promotional tool is to insert hyperlinks of your main 

webpage on your blog entries.  In this way, you can 

generate traffic to your site, thus increasing the 

number of your prospect buyers. 

NetWebVideo offers you a number of video online 

tutorials that shows you how simple and easy it is to 

write articles, create blogs and ultimately, 

incorporate affiliate marketing into them all. 

http://www.netwebvideo.com/?a_aid=2aeb5c40


 Social Networking and Forums 

 

MySpace, Squidoo, Digg.  Some people believe 

that these social networking sites are just a fad.  But, 

fad or not, we have to admit that social networking 

sites are one of the most effective tools in driving 

traffic to your main product page.  Social networks 

and bookmarking sites allow you to promote your 

product to millions of global consumers. 

Internet forums, on the other hand, are online 

discussions with user-generated content.  Forum 

websites usually tackle a single general subject for a 

specific group of people, but there might be several 

subtopics under the same forum.  An example of a 

general forum topic is Drag Racing.  Hundreds of 

racing professionals and enthusiasts can visit such 

forum sites to share their ideas, opinions, 

experiences, and pointers about drag racing.  A Drag 

Racing forum may feature subtopics like Drag Cars 

and Bikes, Engines and Transmission, Drag Equipment 

for Sale, Technical Help, Events, etc. 

Many online marketers apply the principle of 

niche marketing by using social networking and 

online forums to advertise their products and 

services. Joining social networks and online forums 

won’t cost you a cent, so it’s definitely an efficient 

and targeted way of promoting your product in the 

Internet. If you are selling Drag Racing accessories 

and equipment over the Internet, then you can build 

up your merchandise in through specific social 

networks and Internet forums. 

Web Feeds and Podcasting 

 



What are they web feeds and podcasting? 

We are not dealing with super-techie stuff here, 

so let me give you a simple explanation to describe 

what these two things are: 

Imagine yourself listening to the local news 

through your good old transistor radio.  Any sound 

that you can hear from the radio is being sent to you 

from the news announcer’s booth to your box via 

radio signals.   

That’s exactly how web feeds work.  They are like 

“radio signals” that fetch you information from any 

part of the Web to your computer.  One form of data 

that is being distributed by web feeds are called 

podcasts (just like newscast in radio or TV). 

Data delivered by web feeds are usually updates 

from any webpage. If you have a website or blog, 

web feeds will allow your readers to subscribe to any 

update in your content, thus increasing the chances 

of converting them into loyal buyers. 

Web feeds work just like email marketing, which 

we will be discussing in the next chapter.  However, 

the prevalence of spamming has made most Internet 

users decide on subscribing to RSS feeds instead of 

giving away their email addresses. 

The Power of the Word of Mouth 

 

Nothing does it better than spreading the good 

word about your product.  And one of the best ways 

to do this is to post product reviews and testimonials 

from your happy customers on your home page.  A 

survey has shown that 77% of online shoppers use 

product reviews and ratings to help them cast a 

decision of making a purchase.  This makes product 



reviews the most widely read consumer-generated 

content in the Internet.   

EMAIL MARKETING 

 

The Internet marketplace is all about choosing the 

right media for bringing out the word about the 

products or services that you sell.  Email marketing is 

one of the time-tested methods of advertising in any 

online business.  You can use emails to give away free 

courses and newsletters.  Emails are also one of the 

best ways to keep in touch with your target 

customers especially if you have a new product or 

service to introduce to everyone. 

In the United States alone, 88% of adults have 

personal emails, while 46% have work emails 

(eMarketer survey).  This means that a big bulk of the 

American population is using emails.   

The New Ways of List-Building 

Mailing lists are the most essential part of any 

email marketing campaign.  Building a highly-

targeted list of email subscribers will guarantee you a 

fair deal of success in your online business.   

Two years ago, spam accounted for more than 

half of all emails sent throughout the Web.  

Spamming has made Internet users wary about 

giving away their email addresses in the Internet, 

thus narrowing the chances of the effectiveness of 

email marketing. 

Although junk emails are still and will continue to 

be a nuisance, Internet users are no longer bothered 

by spam as they were a few years ago.  It was 

projected that the volume of spam mails will 



decrease at a rate of 9.4% every year through 2010 

(JupiterResearch).  From this, we can say that email 

marketing will still survive.  Even spam issues can’t 

stop email marketers from staying away from email 

marketing, 

Do it the Opt-in Way 

 

Despite the continuing proliferation of spam 

emails, thousands of users would still want to receive 

free information about things that interest them.  By 

catering to the users’ thirst for valuable information, 

you can convert them into buyers (and loyal 

customers at that!).   

Your webpage should include a small box that lets 

your readers to submit their email addresses so they 

can receive from you free courses, pointers, 

newsletters, software, and other exclusive access.  

Sending commercial emails without a user’s 

permission is considered spamming, which is against 

the law. And I’m sure you don’t want to compromise 

your business being branded as a spammer. That’s 

why a good email marketer should distribute his 

newsletters only if the owner of the email address 

has signed up for opt-in emails.   

Co-registration 

 

Co-registration is a list-building technique that 

allows people to sign up for your newsletters on a 

website that is owned by somebody else.  Most 

internet marketers use co-registration because it’s a 

cost-effective way of building a large email list for 

your online business promotion.   



I’m sure you’ve been through a process of signing 

up for a free newsletter on a certain website.  During 

this sign-up process, the website has asked you to 

tick on a checkbox if you want to subscribe to a few 

other newsletters or notifications from some partner 

websites.  This process is called co-registration.   

Co-registration ads may sometimes appear as 

pop-ups.  However, some Internet users find pop-ups 

invasive, so you might as well stick to the on-site co-

registration process. 

Starting a co-registration campaign will require 

you to tie up with one or more high-traffic websites. 

The partner site will then display your email opt-in in 

one of their forms for a nominal payment.  

 

 

Squeeze Pages 

 

You’ve probable seen a squeeze page already 

without knowing what it’s really called.  Squeeze 

pages usually contain a headline, followed by teasers, 

bullets, or testimonials, as well as a small box where 

visitors can submit their name and email address.   

The content of a typical squeeze page are meant 

to convince readers to sign up so they can receive 

free eBooks, software, or other materials that might 

be useful for the interested reader.   

Squeeze pages do not contain navigation 

hyperlinks – so that leaves a visitor only two options: 

to register with their email address or to leave the 

site.  The main purpose of a squeeze page is to 

capture the name and/or email address of your 

visitor.   



By using the information that your reader submits 

via your squeeze page, you can start building a 

highly-targeted email list with which you can 

continue your marketing campaign via email. 

A Bonus Primer on Email 

Marketing: HTML Emails vs. 

Text-Only Emails 

We’ve just talked about opt-in emails, so while 

we’re at it I’d like to tell you that it’s also important 

to give your prospect buyers the option whether 

they’d want to receive HTML email or plain-text 

messages.   

Yes, HTML emails look great.  They enhance the 

effectiveness of your sales letter through colored text 

and photos.  But let me give you some reasons why 

you don’t want to assume that all your customers 

would want to receive HTML emails: 

o Some people prefer to receive plain-text 

emails because they feel it’s much easier to 

read them.   

o Not all of your recipients have high-speed 

Internet.  For those with slow connection, it 

might take much time for HTML emails before 

they can be fully loaded.   

o Not all people are patient enough to wait for 

your HTML page to load, so there’s a possibility 

that they’re just going to throw your email into 

trash without even attempting to read a thing 

on it. 

o Some Internet users assume that viruses can 

be hidden behind HTML codes, so they’d 

probably not want to receive HTML emails. 



However, keep in mind that there are still a lot of 

people who do want to receive HTML emails so an 

option between HTML and plain text emails is very 

much recommended. 

EBAY 

 
 
 

Selling Small-Ticket Items 

 

At one point in the history of online shopping, 

people didn’t have much trust and confidence in 

making purchase transactions online.  With the 

advent of online shopping security policies, more and 

more people are using the Internet to buy almost 

anything under the sun.  

eBay used to be just a buy-and-sell website for 

items like branded bags, personalized shirts, 

collectible basketball cards, and other small-ticket 

merchandise.  These days though, an increasing 

number of online marketers are using eBay to 

promote luxury items, vehicles, and even real estate. 

So if you’re already into some big-ticket traditional 

selling, you can endorse your products or services via 

eBay. 

Drop Shipping for Beginners 

 

If you are a new to online marketing and you are 

going nowhere with an overwhelming volume of too-

good-to-be-true business opportunities available in 

the Internet, then you should consider drop shipping.  

Drop shipping is one of the popular retail selling 

techniques in the Internet. In drop shipping, the 

retailer does not keep a stock of merchandise being 



sold.  Instead, the retailer submits the customer’s 

order and shipping details to a wholesaler company 

The supplier will then ship the product directly to the 

customer.  

Drop shipping is particularly helpful for anyone 

who’s just starting out with Internet marketing.  One 

big advantage of this selling technique is the fact that 

you don’t need to compromise a large sum of money 

(and space) to buy stocks of the items that you are 

about to sell.  As a retailer, you get to earn your 

profit through the difference between the wholesale 

price plus dropshipping fees and shipping and the 

retail price.  In the case, product promotion is your 

top priority. 

If you are a drop-ship retailer, the best method to 

promote your merchandise is through niche 

marketing, in which you present your product to a 

defined or targeted small group of consumers who 

are in need of buying your product. 

eBay Lead Generation 

 

Because eBay has such a large amount of built in 

traffic, most of which is highly targeted, we can use 

this infra-structure to further build our email (or lead) 

opt-in list.  The concept is simple:  Sell low-profit 

items (or even loss-leaders) on eBay to obtain a lead. 

This highly overlooked strategy can bring you large 

numbers of high quality leads at little to no cost at all. 

SEO TECHNIQUES 

 

Yes, I have just bombarded you with various 

options on how to increase your chances of 

succeeding in your online business.  But as you can 



see, I have not mentioned Search Engine 

Optimization yet.  That’s because SEO is one of the 

most integral part of online marketing, and I’m 

simply saving the best for last. 

 

Your Main Traffic Sources 

 
Summing up the various online marketing 

strategies that I have mentioned, let me list the top 

five ways of generating highly-qualified traffic to your 

website: 

1. Article Submissions, through backlinks that 

direct readers to your main webpage. 

2. Blogging, through backlinks that direct readers 

to your main webpage. 

3. Social Networking and Forums, through 

baclinks and linked signatures that direct 

readers to your main webpage. 

4. Web feeds and podcasting, which gives 

Internet users a direct link to your main 

webpage. 

5. Email Marketing, through backlinks that direct 

readers to your main webpage. 

As you can see, five out of five techniques depend 

on backlinks.  This gives us a new trend in Internet 

marketing: people will barely remember the entire 

domain name of your website.  A decreasing number 

of visitors enter a site’s homepage by typing the 

domain name on the address bar.   

But this shouldn’t stop you from continuously 

developing your landing pages.  A clean and content-



driven landing page is what it takes to keep 

customers coming back to your site. 

Content is the king. 

 

Not so long ago, online marketers believe that a 

“popular website” is all it takes to receive top search 

engine results (the free, “organic” listings) and to 

gain an edge ahead of the competitors.  At that time, 

the word “popularity” did not equate to anything 

short of web advertisement.  That’s why online 

marketers have spent a whole lot of money for 

advertising, especially pay-per-impression practices. 

But as we all know, the focus has greatly shifted to 

the fact that content will always be the king.  You 

see, users are continuously in need of information - 

whether they’re out in the Internet to make plain 

research about a topic, or to gather product 

information before they make any online or offline 

purchase.  The fact is, Internet-based business lose 

nearly 70% of its customers due to a lack of product 

information.  If you want to increase your visitor-to-

buyer conversion rates, you’d better suit your 

content according to what the reader expects you to 

share with them.   

I am listing some important elements below to let 

you know what a “popular website” means these 

days. 

Relevant content.  A read-worthy material is 

anything that fills the user’s need for highly-qualified 

information. The golden rule is: Always give the users 

what they are asking for.  Say you are running a 

website that offers herbal remedies for asthma.  

Once a user sees a link to your site after typing 



“herbal remedies for asthma” on the Google search 

field, he or she is expecting that you give complete 

data about herbal remedies for asthma. 

Keyword-rich contents. Creating keyword-rich 

contents is the most acceptable way of letting search 

engine “spiders” find your website easily.  This means 

that appropriate keywords can help you spin your 

way to the top of the search results pages. 

Unique contents.  Nobody loves a copycat, so 

better stay away from being one.  Aside from the fact 

that copyright infringement is against the law, search 

engines do not like duplicate contents.  Search 

engine ranking systems have algorithms that reject 

duplicate content and spam.   

Fresh contents.  If you want to gather a 

bandwagon of loyal customers, then make sure you 

regularly add fresh contents to your website.  Web 

feeds and podcasting are the best tools to use to 

alert your readers of the new information that you 

have just added. 

 

Learning the ropes of online marketing is easy, 

especially since the Internet offers you the 

opportunity to learn a lot of things with a few clicks 

of the mouse.  NetWebVideo goes over the 

fundamentals of many of these topics in full detail 

and then shows you, step-by-step, how to effectively 

excel in these strategies with in-depth, advanced 

methods that many of the top online marketers use 

to make their home based business a reality.  Get 

started today with over 3 hours of FREE instruction 

and over 200 pages of further documentation.   

Visit NetWebVideo Today! 

http://www.netwebvideo.com/sales.php?a_aid=2aeb5c40
http://www.netwebvideo.com/?a_aid=2aeb5c40

